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Abstract: Through the geopolitical position that it holds within the continent, Romania enjoys a great advantage
over competing countries. Romania is located at the crossroads of the most important trade routes of the
continent: midway between the northern and southern Europe, and on the road linking Western Europe to Asia.
This advantage can be developed in terms of transit tourism, but also in terms of relaxation tourism due to the
relatively small distances between Romania and the western countries. The imperativeness of the road
infrastructure development at the western standard will reduce the time spent on the road, given that road trips
have the largest share of transport preferences of foreign tourists arriving in Romania. If one mentions the
possibility of the future oil and gas pipe from the Caspian Sea to transit Romania, the country’s geopoalitical
importance in the Central European areais more and more increased.

However, Romania has ceased to be an attractive tourist destination because of the competition, limited
offers, inadequate infrastructure and services, according to the tourism development strategy published by the
Romanian National Tourism Authority (NTA). According to the strategy, the Romanian tourism offer faces
more problems. All types of programs offered by Romania encounter fierce competition on Western European
markets, while the competing destinations offer awide range of facilitiesfor al the tourists.

Also, the Romanian offer is relatively limited, confined to a few resorts, and within these to only a few
hotels. The services are inferior to those of the competing destinations such as Bulgaria, Turkey, Greece and
Cyprus, while entertainment does not match the offer of other destinations. To these problems we can add the
inadequate road and technical infrastructure, lack of superior hotels in major cities and in tourist resorts of
international interest.

Interms of quality-price ratio, Romania has ceased to be an attractive tourist market.

Key-Words. world economic crisis, devel opment, tourism.

1 Introduction
The main reasons, compared with the other centra

proved too attractive for the foreign investors (under
1% of the foreign currency capital subscribed in the

and east-European countries, Romania has a very
modest presence regarding the economic
performances of the tourism industry are:

- the lack of a coherent and stable action program
regarding the devel opment of tourism and

- the lack of funds for the investments for the
development, the modification and the rehabilitation
of the general and specific infrastructure, as a
consequence of the sow and complicated process of
privatisation, the application of an improper taxation,

- the inexistence of facilities in the field of bank
loans.

Also, the reform of the tourist sector started very
late, even if some attempts of economic reform have
been made starting with the 1990s, but their
application has stretched on along period of time.

The representatives of the National Authority for
Tourism — ANT consider that the tourism field has not

period 1990-2000 per total economy). On the
Romanian market, very high interests are practiced by
the banks, which are unattractive, along with the
permanent depreciation of the national currency, as
well asthe persistence of a high inflation rate.
Tourism in our country is suffering and a large
period is required for recovering the private property
in the case of the nationalised assets, the reduction of
the purchase power of the population and the reorder
of priorities and the reorientation of a part of the
internal tourist request towards external destinations.
The ANT representatives offer solutions for the
recovery of Romanian tourism as well, solutions
which depend on a bold strategy, proper to the sector,
drawn up in collaboration with the persons
responsible for the operations, which could offer a
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vision, a model capable to direct the production and
the trade of the tourist products.

Romania can count on its natural and cultural
resources, on the improvement of the accommodation
conditions and services, and last but not least on the
modernisation of the infrastructure to facilitate the
access to the tourist potential areas, but also on the
activity of internal and international presentation of
the tourist potential.

The effects of the crisis will be felt next year —
2010 — on the Romanian market through the reduction
of the hotel occupancy rates, the reduction of the
accommodation tariffs and the reduction of the
corporate tourism, the market being predicted to
record a growth rate similar to that of last year, of
maximum 8% (Paul Marasoiu, president and CEO of
Peacock Hotels/ Global Hotel Management).

Next year, the tourism market will keep the same
level as this year, with a growth of maximum 6-8%,
and at least until September 2008, this growth was
visible due to the supplementation of the
accommodation capacity from 2008, with 1200-1300
places.

The average percentage of occupancy is relatively
constant, of approx. 69% at the level of the hotel
units, a decrease of the occupancy rate of up to 60%
being expected in the case of the luxury hotdls, if the
business tourism is affected by the current financial
crisis. Thus, the tough loan conditions and the
decrease of transactions will lead to a reduction of the
corporate traffic in the next period.

2 Problem Formulation

According to these measures, the investors should
not be afraid, but review the funding arrangement,
knowing the fact that any crisis period is the best
period of growth for the ones that have financial
resources.

According to a report from the World Travel and
Tourism Council (WTTC), tourism will attract this
year 7.3% of the total capital investments from
Romania, compared with the average of the European
Union of 8.9% and the globa level of 9.4%.

Tourism could increase the GIP of Romania with
up to 4%. Currently, it represents only 2% of the GIP
of Romania, while in Bulgaria or Greece the
percentage reaches 15% of the GIP.

The tourism from the grey and black areas could
contribute to the GIP of the country with up to two
percent each, admitting that such problems exist
regarding the hostels or hotels operating without a
license and that do not pay the afferent taxes to the
state. The majority of these units which function
illegally are located in areas with rural, ecologic or
cultural tourism, like for instance Vrancea, and offer
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very low quality services.

According to the market researches, more than half
of the 1100 hotels from Romania operate in
compliance with the European standards, and 45% of
them are open only during the summer season. During
the summer season of 2008, the number of foreign
tourist who visited Romania dropped with 20% in
comparison with the same period of the previous year.
On the contrary, the number of Romanians who chose
to spend their holidays abroad rose with 30% this
summer, in comparison with the similar period of the
year 2007.

The entry of Romania into NATO did not create
immediate opportunities as it was wrongly thought
many times. This event had an important significance
for us — as a state — due to the clear break up from the
past, as well as for the new dllies, through the clear
affirmation of the democratic values. For the
foreigners, Romania s adherence to NATO meant the
safety, the stability, the warranty of a country that,
even during economic recovery, beieved in the world
democratic values and whose interests were connected
to the interests of the adherent countries.

The general Wedey Clark, the former leader of the
American troupes in Irag, declared while visiting
Bucharest: “Romanid's adherence to NATO will bring
billiards and billiards of dollars from foreign
investments, education for thousands of people and
thousands of workplaces, a red transformation from
economic, military and cultural points of view, /... /
the western business people will come to invest in
Romania, because they know that now their
investments are safe, but also because they will be
able to take part in the transformation of Romanian
society, so that this becomes compatible with the
western ones.”

From atourist point of view, the entry into NATO
can bring immediate benefits only through the
placement of foreign military bases (American) on the
territory of Romania in the areas of interest (the
seaside, Timisoara, Targoviste), military bases which
will bring an important currency contribution, which,
through the induced effects, will develop more and
more branches of the economy.

The safety of Romania, in comparison with the
other European states receiving tourists, can be an
opportunity that has to be exploited, as the terrorist
atacks are felt in countries that, until recently, did not
present any danger. Turkey and Spain are among these
countries, both of them representing very important
destinations for the seaside tourism.

On November 15", 2003, in Turkey, at two
synagogues from Istanbul, bomb attacks took place
that ended up with 25 deaths and 300 wounded. After
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only five days, at the British consulate and at the
offices of the British bank HSBC, both located on the
European side of Bosphorus, bloody explosions took
place in which the British Consul together with other
26 victims died and other over 450 persons were
wounded. According to the administration from
Ankara, the attack was claimed by the Al Qaeda group
and by the Islamic Block of the Combatants from the
Great Orient (IBDA) — a Turkish network, whose
leader is sentenced to life imprisonment.

These attacks had immediate negative results and
not only on the Turkish economy. The transactions of
the Turkish lira were suspended, after the currency
devalued with 7 percent, immediately after the
explosions.

The transactions at the stock market in London
crashed immediately after the news that the attacks
were aimed at the British objectives from the Turkish
metropolis. The news of the attacks caused the drop in
the quotations of the tourism and insurance
companies sharesaswell.

The investors preferred selling the shares and
buying bonds or gold. In Germany, where Turkey was
one of the best sold tourist destinations, the shares of
the tourism companies dropped with almost six
percent. A serious blow was felt by the airline
companies and the hotels with businesses in Turkey.
The analysts say that the tragic events like the ones
from Istanbul would not have a major economic
impact in the following months. If new attacks took
place, it isvery likely that a great part of the tourists
to Turkey redirect themselves to other safer
destinations.

The attacks from Madrid, from March 11", 2004,
with 199 deaths and 1400 wounded, were committed
three days before the parliamentary elections from
Spain and are the bloodiest in the history of modern
Spain and in Europe, after the attack from Lockerbie
(Scotland), which in 1988 ended up with 270 desths.
Thus, a member state of EU, as well as NATO, was
struck by an attack whose effects would extend on all
the member states of EU.

The attack from Madrid triggered the reduction of
the economic growth of EU because of the lower
expenditure rates and savings growth. Among the
most affected sectors of the economy, we have to
mention the aeronautics, the tourism and the luxury
goods, but the fields of home appliances and cars are
not excluded. Among the experts in the field, there is
Herve Goulletquer, the coordinator of European
studies from Credit Lyonnais, who declared: “We
must not wait for a patriotic reection like in the United
States, where the Americans had been forced to
consume in order to keep the economy afloat after the
attacks’.
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3 Problem Solution

Among the threats Romania could deal with as a
tourist destination, we can mention the deterioration
of the economic situation of the West European
countries and especially of the great issuers of
tourists: Germany, Great Britain, Holland, France,
Italy, Austria, to which we can add the threats of new
terrorist attacks (after the Turkish and Spanish ones)
which will reduce even more the tourist request.

The FMI report emphasizes the weakness of the
economies in the euro zone in comparison with the
rest of the world. The European Union has recorded a
growth tendency based on a more vigorous external
request, the internal consumption remaining at a very
low level. The growth of the consumption is still
waited, athough the unemployment rate gives signs of
reduction. The last macroeconomic indicators at the
level of EU maintain the uncertainty of clearly
exceeding the recession period.

Thus, the maintenance of the consumption at a low
level, even in the conditions of an economic growth,
is not going to favour the travels, instead it will favour
the investments and the expectation for better
moments.

The raise of the oil price on aworld leve will have
negative effects on the tourist fluxes, through the raise
of the plane ticket prices because of the high share of
the costs related to the fuel in the total of the
operational costs of an airline company. The ail price
influences the economic situation of the tourist issuer
countries, slowing the rhythm of economic growth
with negative effects on the consumption.

If to the economic uncertainty of the majority of
the EU countries the perspectives of some terrorist
attacks or the reactivation of the war zones from the
Balkans (Kosovo) are added, it is certain that we will
assist to the constant maintenance or even areduction
of the tourist request a a European level, when all the
countries from the region (Bulgaria, Hungary,
Romania, Turkey, Greece) want to increase the
international receiver fluxes. There will be a very
strong competition among them from which Romania
may be disadvantaged because of the tourism policy.

European tourism policy needs a new impetus.
Faced with chalenges which require concrete responses
and efforts to adapt, operators in the European tourism
industry need to be able to combine their efforts and
work within a consolidated political framework
which takes the EU's new priorities into
consideration.

Taking account of the European Union's new
competences in the fiedd of tourism, this
communication defines an ambitious framework for
making European tourism a competitive, modern,
sustainable and responsible industry. The Commission
envisages a number of specific initiatives to give the
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European tourism sector the means to adapt and
develop. These actions complement the policies of the
Member States and aim to coordinate efforts by
determining measures which provide a rea
European added value. The success of this strategy
will depend on the commitment of all stakeholders
and on their capacity to work together to implement it.

The European integration, beside the other of its
coordinates - political, economical, social -,
obviously contains a cultural component. It is based
first of all on the assumption of the cultura diversity
within a European space where no one gives up at his
traditions and his own cultural identity, but on the
contrary, to be an effective and competent participant
in averitable European cultural dialogue.

Based on this dialogue should be the concept
which presents the diversity of the European
traditions, cultures and languages as a wealth specific
to Europe, a characterigtic of its own, conferred by its
history and whose preservation and turning to good
account may not be provided unless within an
environment in which the fundamental liberties and
values of democracy are functioning.

The democratic option is a guarantee of the fact
that an administratively imposed cultural unification
or homogenization will not be possible anymore.

This guarantee is not an impersona, abstract
element, but on the contrary, it should be assumed as
an obligation of the civil society, of the citizens' and
not only of the national and local authorities or of the
European indtitutions. The Declaration of the
Regional Meeting of Europe, 1993, “For a cultural
Europe” makes in the end a synthesis of the
coordinates of the cultural actions of a united Europe
and personaly, | consider that it is important enough
S0 asto mention it below:

e Various traditions, cultures and languages of the
European towns and regions would have to be
accepted and protected;

e One of the most important rights of the Europe’s
citizens should be self-determination in matter of
cultural politicsin the towns and regions organized on
democratic principles;

e The rights in matter of cultural politics of the
states should be limited to subsidiary actions;

e The rights in matter of cultural politics of the
European organisms consist of displaying the cultural
diversity and the cultura dialogue in Europe and to
favour the intercultural exchanges.

Global trends and priorities are changing: more
than ever, the big challenge for the tourism sector isto
remain competitive but aso sustainable, recognizing
that the long term competitiveness depends on
sustainability. In particular, climate change is now a
fundamental issue which requires the tourism industry
to reduce its contribution to emissions of greenhouse
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gases and destinations to adapt to the demand and the
types of tourism offered.

The dynamics, the depth and the extent of the
changes in all the sectors of economic and socia life
is reflected, inter dia, in the change of economic
structures, in the hierarchy branches components in
accordance with the requirements of the scientific and
technical progress, with the rational exploitation of
the full potentia of resources and increased
efficiency, with the requirements improving the
quality of life.

Also magjor changes take place in patterns of
growth through the orientation towards the intensive
types, to circumscribed areas of sustainable
development, globalization and integration. In this
context, tourism acts as a social component, with a
significant participation in the overal progress and as
a promoter of globalization and a sustainable
devel opment factor

The economic crisis might be a chance for
Romanian tourism to raise the bid as in such periods
tourists usually look for close destinations, developing
the incoming indicator that was very low during the
last few years. Romanias international touristic feed
is characterized by an evolution reflecting the various
changes and transformations from the political,
economic, and socia points of view. The drawn
conclusions prove the fact that both the global heating
and the global financial crisis take place in the same
time and thus we must take actions in order to
improve Romanian tourism.

In modern economies services are dominant. As
the role of services is increasing, the difference
between goods and services is vanishing, but most of
our economics and business knowledge is developed
from a manufacturing perspective which is no more
satisfactory in the new service economy conditions.
One important aspect is that the ability of a country to
participate effectively to the growing international
trade in services depends more and more on its
attractiveness as a visitors destination. Although there
is a well developed understanding of the role of
tourism to the generad economic and socia
development, it is less understood the effect of
economic and socia living conditions as visitor
attractiveness factors.

Reviewing recent studies, assessments and reports
regarding the travel & tourism economy of Romania,
authors found out that achieving the economic
potential of tourism faces serious challenges due,
primarily, to the discrepancy between the conditions
visitors are increasingly looking for and the conditions
provided by Romanian destinations. In order to accept
the challenges with chances of success the tourism
policy making should radically change direction. The
authorsidentify three main priorities: focus on general
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development, put policy in the service of visitors first,
improve communication and branding.

Globdisation can bring negative effects besdes the
positive effects related to the increase of investments,
the growth of the number of work places. The
negative effects will be felt on the cultural level
through the deterioration, for great profits, of the
customs and of the traditional way of life. Thus, the
traditional food will adapt to the tourists' tastes, the
folk customs will be in danger of becoming
synonymous with the Kitsch, and the cultural values
of the people will change after the dominant culture
values, currently the American one.

For instance, athough we have a specific
holiday dedicated to the lovers “Dragobete’
(February 24™), celebrated for hundreds of yearsin
Romania, we replace it with an imported holiday
“Vaenting s Day” (February 14"™), due to its afferent
profit: small and big gifts between the loved ones,
flowers, paties. In the folk tradition, this holiday
has its origins in the nature' s cycles, especialy the
birds world. Not by accident, the bird is
considered one of the oldest divinities of nature and
love.

Thisis one of the negative effects of globalisation,
the tourist being interested not only in the natura
anthropogenic resources of the country, but also in

aspects related to the cultura vaues, customs and
traditions, specific holidays.

The great diversty of the components of the tourist
consumption has lead to the need to establish the
value indicators of comparison for this specific
consumption of goods and services. Thus, the
researchers turn to the so-called “tourist basket”,
which expresses the totd vaue of the services and the
goods consumed by the average tourist during the
holiday (day of stay, average stay etc) in a tourist
dedtination.

We can appreciate that such models of tourist
fluxesinclude two effects.

- aformation effect of the tourist fluxes: the traffic
issued by different countries according to the
influence of the factors connected to the standard of
living (the leve of the available incomes, the budget
of the expenses alocable for the holiday etc.), the
traveling posshilities (the duration, the distance, the
available time and the fraction of the holidays etc.)
and to the demographic features (age, sex, family
dtuation etc.);

- adispersion of the traffic effect, which depends
on the reative tourist attraction of different possible
destinations (according to the type of the stay —
organised, semi-organized, on on€' s own €c.) the cost
of the stay, the various means of transport used etc.

The effect of tourist flux formation

!

Standard of Travelling Demographic
living possibilities features
y L A L 4
+ Income level + duration of travels ¢ age
+ Expense budget + distance * sex
+ available time ¢+ family situation

+ fraction of the holidays

The effect of traffic dispersion

k 4
The tourst attraction of the
destinaiions

v ¥

The type of The cost of
the stay the stay
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Also, when estimating the request for tourist
sarvices, the appearance on the tourist market of new
categories of consumers must be taken into account,
seen not only from the point of view of the growing
volume of the request, as well as of the diversification
of the socid structure of the request, characteristic for
the market segments from which these new categories
of clients are recruited (tourism for the youth, socia
tourism, treatment tourism).

In this sensg, in tourism, the analydts distinguish
three main categories of tourists, with sensitive
differences regarding their aspirations and their
manifestations related to the requests for the tourist
products and for the holiday degtinations during the
crigs, like:

- tourists for whom the economic congtraints are
not influencing in arestrictive manner the choice for
the forms and the holiday destinations and who
condtitute the category of luxury clients;

- “active’ tourists who dispose of the financia
resources or who ae looking for resources to
establish a financid baance between the economic
means and the travel requedts;

- “passve’ tourists (or, in some analysts' opinion,
the so-caled “ captive’ tourigts), whose aspirations for
the procurement of tourist products do not exceed the
limits of their economic conditions.

Regarding the request for the luxury tourism forms
or for the high-life tourism, this includes all the
categories of clientele for which the practice of
tourism is not enclosed by the incomes.

Although on this particular market, a reduced
volume of the request is recorded, the luxury tourism
market is still profitable for the economic agents, but
it is difficult to monitor because of the personalised
requests related to the quality of the services. The
request for the luxury tourism forms are manifesting
in multiple, sophisticated and even extravagant
variants, which can be satisfied only by the five star
accommodation structures and, to a certain extent, by
the four star structures.

The social and cultural impact of the luxury
tourism on the holiday destinations has contrasting
effects: on the one hand, the “dite” tourists are not
interested in establishing and developing the contacts
with the local communities, and on the other hand, the
contrasts between the visiting elite and the population
can become areal social challenge.

The business people request the high comfort
tourist services as well, fact that stimulates the
economic agents to turn to the luxury tourism forms,
of course within reasonable limits of competitiveness
and efficiency.

The “occasiona” travellers coming from different
social strata with average incomes are included in this
category from time to time, who are willing to
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sacrifice a part of these incomes to benefit from high
levels of comfort in the luxury accommodation units.

The luxury tourism is very versatile and unstable:
the behaviours which emphasize the distinct feature of
the clientele’s request and their origind models of
manifestation are subjected to the imitation tendencies
from the part of less rich socia strata. The flux of
average income tourists leads to the “ democratisation”
of the privileged destinations of the luxury clientele,
making the latter find other exotic destinations, not
invaded by the mass tourism and find other
preferences.

The active tourism includes al the visitors who
form heterogeneous groups, but who have a common
feature: the tendency to conciliate their economic
means with the wish to satisfy the request for different
forms of the tourist consumption.

These tourists belong to the social strata that think
that it is necessary to leave the usual residence in order
to leave for a holiday and that, from an economic and
cultural point of view, have certain possibilities, as
well as the judgement and the selection related to the
forms of tourism and the preferred destinations.
Whatever the reason for generating their needs, certain
common features of their consumption manifestations
can be exemplified, starting with their elementary
needs for the physical, nervous and moral rest and
continuing with the needs to relax, entertain and their
thirst for culture, all of them resulting in the temporary
detachment from the day-to-day life through sports,
games, contacts with the local population, the
accumulation of new knowledge etc.

The sdatisfaction of the tourist consumption is
amplified by the feeling that they can ddiberately
choose the holiday destinations, knowing that the
flexibility of their budget alows them the possibility
to decide on the period and the duration of the stay, on
the accommodation forms and the organisation of their
“loisir’. Of course these liberties we have enumerated
are relative, but the feeling of selection represents the
dominant factor of the dimensions of the tourist
consumption.

We have to remind the fact that a part of these
active tourists manifest the aspiration to adhere to the
tourist practices of the rich people, and their
preferences for their activities for the spare time are
inspired, as much as possible, by the imitation of the
elite tourist models.

The tourists called “passive” (or “captive’) are
generally the tourists that would like to go on
holidays, but do not have the material means to choose
the preferred transport and accommodation forms,
remaining captive, forced to accept the standard forms
of holiday, found and traded by the travel agents or by
their intermediary agencies. Without sufficient
possibilities for the preferred holiday, these tourists
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limit themselves to the selection of tourist products
from the offers they consider accessiblein the limits of
their modest budgets. The best example in thisway is
offered by the forms of the rural tourism, where the
tourists deliberately accept the modest conditions of
comfort, compensated by the satisfactions sought
within the unpolluted environment of the rura
household.

The limits of the results obtained through these
models, which stimulate the behaviour and the
motivations of the potentia tourist clientele, represent
the first stage of the researches undertaken by thefield
of thetourist request study.

These limits are dictated by the Static aspect of
these moddls, which mirror the tendencies of the
tourist traffic at a certain moment and dlow only an
goproximation of the fluxes in their chronological
evolution, from where a series of gpecific
problems derive rdated to the daboration and the
interpretation of the modelsfor andysis.

The modifications in the touris consumption, as a
consequence of some changes of the clientel€ s tastes
(so motivationa changes) can provoke the reduction
of the tourist attraction, but these mutations will turn
up with a certain delay in the global number of
arivasin the consdered destination.

The andysed agpects that influence the volume, the
structure and the intengity in time and space of the
convergent tourist currents towards certain areas
receiving tourists fully reflect the greet diversity and
the complexity of the problemsrdated to the research
of thetourist request.

Tourism represents a field of recreation and
knowledge of the persons, and for the economy of the
countries — a means of activation of the economic
processes and an efficient source of income. The
aticle is focused on the anadyss of opportunities and
threats occurred in the development of tourism; the
general problems, common for the most diverse
tourig activities are formulated. The author proposes a
sysematic gpproach to the tourism branch through the
eaboration of the mathematica models of the tourist
processes (the economic aspect). The contribution of
tourism to the devedopment of the nationa
economiesis huge. Tourism through its specific
features contributes to the solutions of the economic
problems, including the ones afferent to the
tourism. The problems of the tourist activities in
Romania are analysed in this article. Arguments are
brought for determining the specific solutions for
Romania and taken over by other countries, the
dynamic of the tourist activities is analysed, the
tourig activitiesin Romaniafor the previous years
and finding the mechanisms for ensuring the
sugtainable development of tourism in Romania are
dudied. The evolution of the tourist activities
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induding the conceptua approach to the sustainable
development of tourism in Romania are anaysed and
manners of operation of tourism are proposed in the
context of the European tourism, underlining the
permanent inter-conditions imperative — sine-qua-
non condition for the success of the sustainable
tourism (see picture 2).
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Picture 2: Imperative inter-conditions in the
success of asustainable tourism

The concentration point and the size of the
sustainable efforts in the field of tourism depend on
the local communities, including the resources, the
political actions, the individual actions and the
remarkable features of the community. The actions for
the support of the communities have been applied to
situations regarding the urban expansion, the inner-
city and the redevelopment of the brown lands, the
development and the economic progress, the
management of the ecosystem, of the agriculture,
biodiversity, the ecologic buildings, the preservation
of energy, the watershed management, the prevention
of pollution, because “The sugtainability is the
emergency doctrine through which the development
and the economic progress must take place and must
be maintained along the time, within the limits set
forth by ecology in the broad meaning — through the
interdependence of the human beings and their jobs,
the biosphere and the laws of physics and chemistry
which govern it. Thus, the protection of the
environment and the economic development are really
opposite processes’, William D. Ruckelshaus,
“Toward a Sustainable World”, Scientific American,
September 1989.

The sustainable strategies in the field of tourism
have al these attributes, plus other very important
oneslike

- Encouraging the didogue between the partners
involved, the conditution of multi-disciplinary teams
(govern, entrepreneurs, local communities, other
parties interested in the future of the region and the
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role of tourism);

- Guiding and encouraging the investors; the
contribution to the improverment of the locd trangport,
communication infrastructure with great advantages
for theloca population;

- Ensuring the long term security of the
investmentsin tourism,

- Including the idea of the preservation of nature
and the cultura heritage specific to the region in the
tourist development strategy;

- Protecting the monuments, the reservations of the
areathrough the chosen strategy;

- Educating the tourists from an ecologic point of
view;

- Encouraging the new-comersin tourism;

- Establishing clearly the purposes of protection
for each natural area with the participation of
specialists and of all those interested in their
revaluation;

- Managing dl the natural and cultural features that
can congtitute the basis of the tourist potentia and the
analysis of al theinformation;

- ldentifying the values that can form the basis for
the sustainable tourism;

- Determining the capacity of support for different
areas, which can constitute component parts of the
tourist areas;

- Stimulating the rural economies through a
supplementary request for the agricultural products
and a contribution to the financial capital;

- Encouraging the improvement and the use of
poor productive land in agriculture, which alows the
preservation of the surfaces filled with natural
vegetation;
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- Applying a specific management of the
destination.

4 Conclusion

We consider that, although the road taken in the
elaboration of a sustainable strategy in the field of
tourism is hard, long and full of obstacles, it is worth
trying to find the way to satisfy the needs of people as
well as the ones of the environment protection and,
implicitly, the rural one, which is so fragile. The
evaluation of the local tourist potential of a tourist
destination, as a prerequisite and a condition of the
sustainable development means two initial phases:

- The analysis of the existing tourist situation,
within which the offer, the request, the competition
and the market tendencies are evaluated;

- The diagnosis that, taking into account the results
of the situation analysis, will alow to identify the
strong and weak points of the territory, to determine
the opportunities and risks, and in the end to decide
the possible development of tourism in the area.

Only a through evaluation, taking into account the
offer, the request, the competition, the market’s
tendencies, will alow experts to affirm that indeed a
territory possesses a tourist potential that justifies the
investments in the field and the elaboration of projects
of tourist devel opment.

The stimulation factors of the new in tourism

IN

Stagnation
— slow
down role
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